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Abstract. Tourism terminology represents a dynamic and interdisciplinary lexical system that 

reflects not only denotative meanings but also functional, cultural, and pragmatic dimensions. This study 

investigates the functional semantic features of tourism-related terms in English, focusing on their roles 

within communication, discourse, and professional contexts. Using a qualitative semantic and functional 

analysis, the research explores how tourism terms operate within specific communicative functions such 

as informative, persuasive, and service-oriented contexts. The findings demonstrate that tourism 

terminology is characterized by high contextual dependency, functional variability, and cultural 

embedding. The study contributes to the broader understanding of terminology within the linguistic 

picture of the world and offers insights for translation studies, intercultural communication, and tourism 

discourse analysis. 
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Annotatsiya. Turizm terminologiyasi nafaqat denotativ ma’nolarni, balki funksional, madaniy va 

pragmatik jihatlarni ham aks ettiruvchi dinamik va fanlararo leksik tizim sifatida namoyon bo‘ladi. 

Ushbu tadqiqot ingliz tilidagi turizmga oid terminlarning funksional-semantik xususiyatlarini, ularning 

kommunikatsiya, diskurs va professional muhitdagi rolini o‘rganishga qaratilgan. Tadqiqotda sifatli 

semantik va funksional tahlil usullaridan foydalanilib, turizm terminlarining informativ, persuaziv hamda 

xizmatga yo‘naltirilgan kommunikativ funksiyalar doirasida qanday faoliyat ko‘rsatishi tahlil qilinadi. 

Natijalar shuni ko‘rsatadiki, turizm terminologiyasi yuqori darajadagi kontekstual bog‘liqlik, funksional 

o‘zgaruvchanlik va madaniy asoslanganlik bilan tavsiflanadi. Mazkur tadqiqot tilning lisoniy manzarasi 

doirasida terminologiyani chuqurroq anglashga hissa qo‘shadi hamda tarjimashunoslik, 

madaniyatlararo kommunikatsiya va turizm diskursini tahlil qilish uchun muhim ilmiy xulosalarni taqdim 

etadi. 

Kalit so‘zlar: turizm terminologiyasi, funksional semantika, diskurs, semantik tahlil. 

 

Аннотация. Туристическая терминология представляет собой динамичную и 

междисциплинарную лексическую систему, отражающую не только денотативные значения, но и 

функциональные, культурные и прагматические аспекты. Данное исследование направлено на 

анализ функционально-семантических характеристик туристических терминов в английском 

языке с акцентом на их роль в коммуникации, дискурсе и профессиональной сфере. Используя 

качественный семантический и функциональный анализ, в работе рассматривается, каким 

образом туристические термины функционируют в различных коммуникативных целях, включая 

информативную, персуазивную и сервисно-ориентированную функции. Результаты показывают, 

что туристическая терминология характеризуется высокой контекстуальной зависимостью, 

функциональной вариативностью и культурной обусловленностью. Исследование вносит вклад в 

более глубокое понимание терминологии в рамках языковой картины мира и предоставляет 

ценные выводы для переводоведения, межкультурной коммуникации и анализа туристического 

дискурса. 

Ключевые слова: туристическая терминология, функциональная семантика, дискурс, 

семантический анализ. 

 

Introduction. Tourism, as a global socio-economic phenomenon, has generated a 

specialized lexical system known as tourism terminology. These terms are not merely 
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labels for objects or processes but function as communicative tools shaped by context, 

culture, and professional usage. 

Within the framework of the linguistic picture of the world, tourism terminology 

reflects how societies conceptualize travel, leisure, hospitality, and intercultural 

interaction. Unlike general vocabulary, tourism terms are embedded in communicative 

practices and are influenced by discourse functions. 

Recent linguistic studies emphasize the importance of functional semantic features, 

meaning that lexical units must be analyzed not only for their denotative meanings but also 

for their communicative roles. For example, terms such as destination or experience 

function differently depending on whether they appear in informational texts or 

promotional discourse. 

Literature analysis. The theoretical foundation of this study is based on functional 

linguistics and terminology theory. According to Cabré, terminology should be understood 

as a system of units that operate within specialized communication, rather than as isolated 

lexical items. 

Temmerman further argues that terms are cognitively and socially constructed, and 

their meanings evolve depending on context. This aligns with Halliday’s functional 

grammar, which identifies three main language functions: ideational, interpersonal, and 

textual. 

In tourism discourse, language plays a crucial role in shaping perception and 

behavior. Dann emphasizes that tourism language is inherently persuasive, aiming to 

construct attractive images and influence potential travelers. Similarly, Fairclough 

highlights the role of discourse in shaping social practices, which is particularly relevant in 

tourism communication. 

From a semantic perspective, Lyons distinguishes between conceptual meaning and 

associative meaning, both of which are essential in understanding tourism terminology. 

However, previous studies have not sufficiently explored how these meanings function 

dynamically in discourse. 

Research methodology. This study employs a qualitative functional-semantic 

approach to investigate the semantic and communicative characteristics of tourism 

terminology in English. The research methodology is based on descriptive, semantic, and 

discourse analysis methods, which enable the identification of denotative, connotative, and 

pragmatic features of tourism-related lexical units within different communicative 

contexts. In addition, elements of functional linguistics and sociocognitive terminology 

theory were applied to examine how tourism terms operate across informative, persuasive, 

operational, and cultural discourse domains. 

Results and discussion. The terms were classified into four functional categories: 

1. Informative  



 

 

 

 
669 

4 4/1 

2. Persuasive  

3. Operational  

4. Cultural  

Informative Function. Tourism terminology frequently performs an informative 

(referential) function, serving as a fundamental mechanism for the transmission of 

structured, domain-specific knowledge within both professional and consumer-oriented 

contexts. These terms are characterized by a high degree of semantic transparency, 

referential stability, and terminological precision, which are essential for minimizing 

ambiguity and ensuring effective communication in transactional environments. 

Examples: itinerary, accommodation, destination 

From a functional-semantic perspective, such terms align with the ideational 

metafunction of language as conceptualized by M. A. K. Halliday, wherein linguistic units 

encode experiential and logical relations. However, more recent terminology research 

suggests that even seemingly stable terms are embedded within conceptual frames that 

structure domain knowledge. 

For instance, itinerary does not merely denote a sequence of travel activities but 

encapsulates a cognitively structured representation of temporal and spatial organization, 

while accommodation extends beyond physical lodging to include categorizations such as 

service level, pricing, and user expectations. Similarly, destination integrates both 

geographical and evaluative dimensions, especially when used in semi-promotional 

contexts. 

These terms are predominantly employed in informational genres, including digital 

booking platforms, travel guides, and official tourism documentation, where 

standardization and clarity are critical. Therefore, their primary function is denotative and 

classificatory, contributing to the systematic organization and dissemination of tourism 

knowledge. 

Persuasive Function. In contrast to purely referential terminology, tourism discourse 

extensively utilizes lexical units that perform a persuasive or appellative function, aiming 

to influence the perceptions, attitudes, and behavioral intentions of potential tourists. 

Examples: luxury resort, exotic destination, unforgettable experience 

These terms are characterized by intensified connotative meaning, evaluative 

semantics, and affective resonance, which extend beyond literal reference to evoke 

emotional engagement. As originally noted by Dann, tourism discourse is inherently 

promotional; however, more recent studies emphasize its hybrid nature as both informative 

and persuasive. 

From a functional perspective, such terms operate within the interpersonal 

metafunction, establishing a relationship between the communicator and the audience. For 

example, the term luxury activates a network of associations related to exclusivity, 
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comfort, and social prestige, while exotic constructs a sense of cultural otherness and 

novelty. 

Furthermore, persuasive tourism terms often involve discursive strategies such as 

semantic intensification, metaphorical extension, and cultural framing, which enhance 

their persuasive impact. According to Ken Hyland, such evaluative language plays a 

crucial role in shaping stance and engagement in discourse. 

Thus, these terms function not merely as descriptors but as tools of influence, central 

to the construction of appealing tourism narratives. 

Operational Function. Operational tourism terminology functions within 

institutional, procedural, and transactional frameworks, facilitating communication in 

service-oriented interactions and organizational processes. These terms are essential for 

ensuring efficiency, standardization, and clarity in professional discourse. 

Examples: check-in, reservation, package tour 

Semantically, these terms are characterized by procedural and action-oriented 

meaning, referring to specific stages within the tourism service cycle. According to Cabré, 

such terminology is part of a specialized communicative system in which meaning is 

shaped by domain-specific conventions. 

However, contemporary research highlights that operational terms are increasingly 

influenced by digitalization and globalization, particularly within online booking platforms 

and automated service systems. 

For instance: 

 Check-in denotes a standardized procedural act but may vary slightly across 

institutional contexts (airlines vs hotels)  

 Reservation implies not only booking but also contractual and temporal 

commitment  

 Package tour reflects a structured integration of services, emphasizing economic 

efficiency and convenience  

These terms are thus context-dependent and institutionally anchored, contributing to 

the textual and organizational metafunctions of language. Their primary role is to ensure 

functional precision and communicative efficiency in professional tourism discourse. 

Cultural Function. A significant subset of tourism terminology performs a cultural 

and representational function, reflecting the values, beliefs, and socio-cultural practices 

embedded within the linguistic picture of the world. 

Examples: heritage tourism, pilgrimage, eco-tourism 

These terms are semantically complex, integrating both denotative meaning and 

culturally encoded conceptual structures. According to Rita Temmerman (2000), such 

terms must be understood within a sociocognitive framework, where meaning emerges 

through interaction between language, culture, and cognition. 
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For example: 

 Heritage tourism involves engagement with collective memory and identity  

 Pilgrimage carries strong religious and spiritual connotations  

 Eco-tourism reflects contemporary ideological values such as sustainability 

and environmental responsibility  

Recent research emphasizes that tourism discourse is deeply shaped by global 

cultural narratives and local identity constructions. These terms therefore operate at the 

intersection of language, ideology, and culture. 

From a functional-semantic perspective, they combine ideational and interpersonal 

functions, as they both describe phenomena and convey values. Their interpretation 

requires cultural competence and contextual awareness, making them particularly 

significant in intercultural communication and translation studies. 

Functional Polysemy. One of the most prominent characteristics of tourism 

terminology is its functional polysemy, whereby a single lexical unit performs multiple 

semantic and communicative roles depending on context. 

Example: destination 

 Informative function: a geographical endpoint of travel  

 Persuasive function: an attractive and desirable place  

 Cultural function: a symbolic construct associated with aspiration and 

experience  

This phenomenon illustrates that meaning is not static but dynamically constructed 

through discourse. As argued by Lyons, lexical meaning consists of both conceptual and 

associative components, while Halliday emphasizes the role of context in determining 

functional interpretation. 

Contemporary discourse studies further suggest that such polyfunctionality is a 

defining feature of specialized language, particularly in domains like tourism where 

communication serves multiple purposes simultaneously. 

Thus, tourism terms should be understood as multifunctional semantic units, whose 

meanings emerge through the interaction of linguistic form, communicative intent, and 

socio-cultural context. This reinforces the relevance of functional semantics as a 

comprehensive framework for analyzing tourism terminology. 
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Term Expanded Semantic Features 
Functional 

Role 
Discourse Context 

Destination 

A multidimensional semantic construct 

encompassing not only a geographical 

location but also evaluative and symbolic 

attributes such as attractiveness, accessibility, 

and experiential value. It integrates both 

denotative meaning (physical place) and 

connotative layers (desirability, prestige). 

Informative / 

Persuasive 

Tourism advertising, 

promotional 

discourse, travel 

media 

Hospitality 

A culturally embedded concept combining 

service provision, interpersonal attitude, and 

social norms of welcoming behavior. 

Semantically, it includes both tangible 

services (accommodation, catering) and 

intangible qualities (friendliness, care, 

empathy). 

Cultural / 

Operational 

Hotel and service 

industry discourse, 

customer interaction 

Eco-tourism 

A complex ideological term associated with 

environmental sustainability, ethical travel 

practices, and ecological awareness. It 

encodes values such as conservation, 

responsibility, and minimal environmental 

impact, extending beyond purely descriptive 

meaning. 

Cultural 

Environmental 

discourse, policy 

documents, 

sustainable tourism 

communication 

Package tour 

A procedurally defined concept referring to a 

pre-arranged and integrated set of tourism 

services, including transport, accommodation, 

and activities. Its semantics are structured 

around organization, standardization, and 

economic efficiency. 

Operational 

Travel agency 

communication, 

booking systems, 

commercial 

transactions 

 

The functional-semantic analysis of selected tourism terms demonstrates that their 

meanings are not limited to static lexical definitions but are shaped by contextual usage, 

communicative purpose, and socio-cultural factors. Each term exhibits a combination of 

denotative precision and connotative expansion, reflecting its role within specific 

discourse environments. 

For instance, destination operates as both a neutral geographical reference and a 

persuasive construct in promotional discourse, thereby illustrating functional duality. 

Similarly, hospitality extends beyond a technical service term to encompass culturally 

defined norms of interaction, highlighting its socio-pragmatic dimension. 

The term eco-tourism exemplifies the integration of ideological and evaluative 

semantics, as it encodes contemporary environmental values and ethical considerations. In 

contrast, package tour represents a highly institutionalized and operational term, whose 

meaning is stabilized through professional usage and commercial standardization. 
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This analysis supports the view that tourism terminology is inherently multifunctional 

and context-dependent, aligning with functional linguistic theories proposed by M. A. K. 

Halliday and the sociocognitive approach to terminology developed by Rita Temmerman. 

The findings confirm that tourism terminology operates within a multifunctional 

semantic framework. Unlike technical terminology, tourism terms are highly flexible and 

context-sensitive. 

Tourism discourse integrates: 

 Informational functions (data transmission)  

 Persuasive functions (consumer influence)  

 Cultural functions (value representation)  

This supports Fairclough’s (1995) view that language is a form of social practice. 

Moreover, the functional approach to semantics demonstrates that meaning is constructed 

through use rather than fixed definitions. 

Conclusion. This study demonstrates that tourism terminology is characterized by 

complex functional semantic features. The analysis reveals that: 

 Tourism terms are context-dependent and multifunctional  

 Functional semantics is essential for understanding tourism discourse  

 Cultural and pragmatic dimensions play a significant role  

These findings are particularly relevant for translation studies, where understanding 

functional meaning is crucial for achieving equivalence. 

Future research may focus on cross-linguistic comparison, particularly between 

English and Uzbek tourism terminology, to explore intercultural variation. 
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