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Abstract. The present study investigates the theoretical foundations of neologisms in contemporary 

English and examines their implications for translation practice within the framework of linguistic 

innovation. The research combines theoretical analysis of word-formation processes with corpus-

informed examination of recent lexical developments in order to identify patterns of neologism formation 

and the challenges they pose in translation. The study demonstrates that modern English neologisms 

primarily arise through compounding, blending, derivation, conversion, and semantic extension, 

processes largely driven by technological progress and digital communication. The findings further 

indicate that translators frequently encounter difficulties when equivalent terms do not exist in the target 

language, particularly in cases involving culturally specific or rapidly evolving concepts. Common 

translation strategies include borrowing, calque formation, descriptive translation, and functional 

equivalence, with the choice depending on communicative context and audience familiarity. The analysis 

also shows that many neologisms remain unstable or context-dependent, requiring flexible translation 

solutions. By connecting linguistic theory with translation methodology, the study contributes to 

understanding how lexical innovation influences intercultural communication. The results underline the 

importance of combining theoretical linguistic insight with practical translation strategies to ensure 

clarity and communicative effectiveness in the transfer of new lexical items across languages in rapidly 

changing communicative environments. 

Keywords: neologisms, lexical innovation, word formation, language change, translation 

strategies, corpus linguistics, semantic extension, compounding, blending, digital communication, 

translation studies, lexical borrowing, linguistic adaptation, intercultural communication, English 

vocabulary development.  

 

Аннотация. Настоящее исследование исследует теоретические основы неологизмов в 

современном английском языке и рассматривает их значение для переводческой практики в 

рамках лингвистических инноваций. Исследование сочетает теоретический анализ процессов 

словообразования с корпусным изучением последних лексических разработок с целью выявления 

закономерностей формирования неологизмов и проблем, которые они создают при переводе. 

Исследование показывает, что современные английские неологизмы в основном возникают в 

результате соединения, смешения, деривации, преобразования и семантического расширения — 

процессов, во многом обусловленных технологическим прогрессом и цифровыми коммуникациями. 

Результаты также показывают, что переводчики часто сталкиваются с трудностями, когда 

эквивалентные термины не существуют на целевом языке, особенно в случаях, когда речь идет о 

культурно-специфичных или быстро развивающихся концепциях. Распространенные стратегии 

перевода включают заимствование, формирование кальк, описательный перевод и 

функциональную эквивалентность, причем выбор зависит от коммуникативного контекста и 

знакомства аудитории. Анализ также показывает, что многие неологизмы остаются 

нестабильными или контекстно-зависимыми, что требует гибких переводческих решений. 

Соединяя лингвистическую теорию с методологией перевода, исследование способствует 

пониманию того, как лексические инновации влияют на межкультурное общение. Результаты 

подчеркивают важность сочетания теоретических лингвистических знаний с практическими 

стратегиями перевода для обеспечения ясности и коммуникативной эффективности при 

передаче новых лексических единиц между языками в быстро меняющихся коммуникативных 

средах.  
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Annotatsiya. Ushbu tadqiqot zamonaviy ingliz tilidagi neologizmlarning nazariy asoslarini 

o‘rganadi va ularning lingvistik innovatsiyalar doirasida tarjima amaliyotiga ta’sirini o‘rganadi. 

Tadqiqot so‘z yasalish jarayonlarini nazariy tahlil qilish bilan neologizmning shakllanish qonuniyatlarini 

va ular tarjimada yuzaga keladigan muammolarni aniqlash uchun so‘nggi leksik ishlanmalarni korpus 

asosida tekshirishni birlashtiradi. Tadqiqot shuni ko‘rsatadiki, zamonaviy ingliz neologizmlari asosan 

texnologik taraqqiyot va raqamli aloqa bilan bog‘liq bo‘lgan birikmalar, aralashtirish, derivatsiya, 

konversiya va semantik kengaytmalar orqali paydo bo‘ladi. Bundan tashqari, topilmalar shuni 

ko‘rsatadiki, tarjimonlar ko‘pincha maqsad tilida ekvivalent atamalar mavjud bo‘lmaganda, ayniqsa 

madaniy jihatdan o‘ziga xos yoki tez rivojlanayotgan tushunchalar bilan bog‘liq hollarda 

qiyinchiliklarga duch kelishadi. Umumiy tarjima strategiyalari orasida tilga yangidan kirgan so‘zlar, 

kalk yaratish, tavsifiy tarjima va funktsional ekvivalentlik mavjud bo‘lib, tanlov kommunikativ kontekst va 

auditoriyaning tanishligiga bog‘liq. Tahlil shuni ko‘rsatadiki, ko‘plab neologizmlar beqaror yoki 

kontekstga bog‘liq bo‘lib qoladi, bu esa moslashuvchan tarjima yechimlarini talab qiladi. Tilshunoslik 

nazariyasini tarjima metodologiyasi bilan bog‘lash orqali tadqiqot leksik innovatsiyalar madaniyatlararo 

muloqotga qanday ta’sir qilishini tushunishga yordam beradi. Natijalar tez oʻzgaruvchan kommunikativ 

muhitda yangi leksik elementlarni tillar boʻylab uzatishda ravshanlik va kommunikativ samaradorlikni 

taʼminlash uchun nazariy lingvistik tushunchani amaliy tarjima strategiyalari bilan birlashtirish 

muhimligini taʼkidlaydi.  

Kalit so‘zlar: neologizmlar, leksik innovatsiyalar, so‘z shakllanishi, til o‘zgarishi, tarjima 

strategiyalari, korpus lingvistikasi, semantik kengaytma, birikma, aralashish, raqamli aloqa, 

tarjimashunoslik, leksik o‘zlashtirish, lingvistik moslashuv, madaniyatlararo muloqot, ingliz lug‘atini 

rivojlantirish.  

 

Introduction. Language is a dynamic system that constantly adapts to social, 

technological, cultural, and scientific change. One of the most visible manifestations of 

linguistic evolution is the emergence of neologisms, or newly created lexical items that 

enter communication to denote new realities, concepts, or social practices. Neologisms 

arise through various linguistic mechanisms, including derivation, compounding, 

conversion, borrowing, blending, clipping, and semantic extension. These processes reflect 

both internal linguistic productivity and external sociocultural influences. Scholars such as 

Bauer (1983) [3] and Plag (2003) [11] have demonstrated that word-formation processes 

remain central to lexical expansion, while contemporary research highlights the growing 

importance of digital communication in promoting rapid lexical diffusion (Crystal, 2011) 

[5]. The speed with which new words spread through online platforms often surpasses 

traditional mechanisms of lexical stabilization, creating challenges for lexicography and 

translation practice.  

From a theoretical perspective, neologisms represent an intersection between 

language change and social innovation. According to Aitchison (2001) [2], lexical change 

often mirrors shifts in social priorities and technological development. New words 

frequently emerge to label inventions, social trends, professional terminology, and cultural 

phenomena that previously lacked linguistic representation. Examples from recent decades 
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include terms related to digital communication, online culture, artificial intelligence, and 

environmental discourse. Such lexical innovation demonstrates how language functions as 

a tool for conceptualizing new experiences.  

However, while the emergence of neologisms enriches language, it also generates 

practical difficulties in intercultural communication and translation. Translators often 

encounter lexical items that lack established equivalents in target languages. 

Consequently, they must employ various strategies to preserve meaning, communicative 

effect, and stylistic relevance. Translation theorists such as Baker (1992) [2] and Newmark 

(1988) [9] note that translators frequently rely on borrowing, calque formation, descriptive 

translation, or semantic adaptation when encountering lexical innovations. The selection of 

a strategy often depends on the communicative context, cultural familiarity of the concept, 

and expectations of the target audience.  

Recent corpus-based and computational studies have further expanded understanding 

of lexical innovation by examining how new words spread and acquire meaning over time. 

Research employing diachronic corpora and distributional semantic models demonstrates 

that semantic shifts and lexical adoption can be tracked statistically through language data 

(Hamilton et. al. 2016) [6]. Such approaches enable researchers to observe how new 

lexical items gradually integrate into linguistic systems, offering valuable insights into 

processes of lexical stabilization and semantic change. 

The objectives of the study are therefore threefold: first, to outline key theoretical 

approaches to the formation and classification of neologisms; second, to analyze 

contemporary examples of English neologisms within corpus data; and third, to identify 

translation strategies that effectively render new lexical items in cross-linguistic 

communication. Through this analysis, the study contributes to ongoing discussions on 

language change, lexical productivity, and translation methodology in the context of rapid 

linguistic evolution. 

Methods. The present study employs a qualitative and corpus-informed analytical 

approach to investigate the theoretical foundations of English neologisms and their 

implications for translation practice. The methodological framework integrates linguistic 

analysis of word-formation processes with translation-oriented examination of lexical 

innovation. The goal is to identify how neologisms emerge, how they function in 

discourse, and which translation strategies are most effective in rendering them into other 

languages. 

Research Design. The study combines theoretical review with empirical analysis of 

contemporary English lexical innovations. First, relevant linguistic and translation theories 

concerning neologisms and lexical change were examined in order to establish conceptual 

foundations. Second, a selection of English neologisms was compiled from contemporary 

linguistic resources and corpora. Finally, translation strategies applicable to these lexical 

items were analyzed based on existing translation theory. This mixed methodological 
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approach allows theoretical insights to be connected with practical translation 

considerations, ensuring both conceptual and applied relevance. 

Data Sources 

The corpus of neologisms analyzed in this study was compiled from several sources 

that document contemporary English usage, including:  

updates and new word entries in major English dictionaries, 

online media discourse, 

technology and social media vocabulary, 

linguistic studies focusing on lexical innovation, 

publicly available corpus-based examples of recent lexical formations. 

Priority was given to lexical items that have gained noticeable frequency in public 

discourse during the past two decades, particularly those related to digital communication, 

technology, social behavior, and cultural change. Only lexical units that demonstrated 

recurring usage across sources were selected to avoid purely occasional or idiosyncratic 

formations. 

Selection Criteria 

To ensure consistency, lexical items were selected according to the following criteria:  

1. The word must represent a relatively recent lexical innovation in English. 

2. The item must appear in multiple sources or contexts. 

3. The lexical unit must have communicative relevance beyond narrow specialist 

communities. 

4. The term should present potential translation challenges due to novelty or 

cultural specificity.  

Approximately several dozen neologisms were examined, from which representative 

examples were chosen for analytical discussion. 

 Analytical Procedures. The analysis proceeded in three stages.  

First, each selected neologism was classified according to word-formation processes, 

including compounding, derivation, blending, borrowing, semantic extension, clipping, or 

conversion. This classification allowed identification of the most productive mechanisms 

generating lexical innovation in contemporary English.  

Second, contextual usage examples were examined to determine semantic and 

pragmatic functions of each neologism within discourse. Attention was paid to 

connotations, stylistic usage, and domain-specific applications.  

Third, possible translation strategies were evaluated for each example, drawing on 

translation theory frameworks. Strategies examined include: borrowing or transliteration; 

calque formation; descriptive translation; functional equivalence; adaptation or 

substitution; explanatory translation. Each strategy was assessed in terms of clarity, 

naturalness, and preservation of communicative intent. 



 

 277 

4 2 

 Methodological Limitations. Certain limitations must be acknowledged. Because 

neologisms evolve rapidly, lexical items analyzed in this study may change in frequency 

or meaning over time. Additionally, some neologisms remain unstable or context-

dependent, complicating classification and translation decisions. Corpus availability and 

dictionary inclusion may also lag behind actual language usage, potentially affecting data 

completeness.  

Nevertheless, the selected methodology provides sufficient data to examine general 

tendencies in neologism formation and translation challenges within contemporary English 

discourse. 

 Results. The analysis of contemporary English neologisms demonstrates that lexical 

innovation is largely driven by technological development, digital communication, and 

social change. The collected data reveal recurring patterns in word formation as well as 

predictable translation challenges arising from semantic novelty and cultural specificity. 

The results are presented below according to formation processes and translation 

implications.  

1. Dominant Word-Formation Processes 

The analysis shows that several word-formation mechanisms dominate in 

contemporary neologism production. [8; 149]    

a) Compounding: Compounding remains one of the most productive processes, 

combining existing words to express new concepts.  

Examples: “smartphone” — a multifunctional mobile phone; “crowdfunding” — 

financing a project through collective public contributions; “livestream” — real-time 

video broadcast via the internet.  

Translation challenge: While components are recognizable, equivalent compound 

structures may not exist in the target language, requiring either borrowing or descriptive 

translation. 

b) Blending: Blends combine parts of two words to create a new term, often used in 

media and technology. 

Examples: “netizen” (internet + citizen) — an active internet user; “brunch” 

(breakfast + lunch) — a late morning meal; “infotainment” (information + entertainment). 

Translation challenge: Blends are often difficult to replicate morphologically, so 

translators frequently use descriptive equivalents rather than reproducing the blend 

structure. [4: 31]  

c) Derivation: Derivation using prefixes and suffixes remains productive in creating 

new forms. 

Examples: “digitalize” — to convert information into digital form; “microblogging” 

— short-form online posting; “deplatform” — to remove someone from an online 

platform. 
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Translation challenge: Equivalent affixes may not exist, requiring paraphrasing or 

semantic adaptation. 

d) Conversion: Conversion changes a word’s grammatical category without 

modifying form. 

Examples: “to Google” — to search online; “to friend” — to add someone on social 

media; “to message” — to send a digital message. 

Translation challenge: Some languages resist conversion, requiring explicit verb 

forms or descriptive translation. 

e) Semantic Extension: Existing words acquire new meanings due to technological or 

cultural shifts. 

Examples: “cloud” — now refers to online data storage; “stream” — digital media 

transmission; “viral” — rapidly spreading online content. 

Translation challenge: Literal translation may not convey the modern meaning 

without contextual clarification. 

2. Domains Producing Most Neologisms 

The study indicates that neologisms most frequently originate from: 

Domain Example Meaning 

Technology Cryptocurrency digital currency 

Social media Selfie self-taken photo 

Remote work Telework working from home 

Environment eco-friendly environmentally safe 

Online culture cancel culture social boycott phenomenon 

These domains reflect current societal changes influencing language expansion.  

3. Translation Strategies Observed 

Analysis reveals several strategies commonly applied when translating neologisms. 

a) Borrowing: The English term is retained in target language. 

Example: “selfie” → often borrowed directly in many languages. Used when the term 

becomes internationally recognizable. 

b) Calque (Loan Translation):  Structure is translated literally. 

Example: “crowdfunding” → translated as “collective financing” equivalents in 

many languages. 

c) Descriptive Translation: Meaning is explained rather than directly translated. 

Example: “doomscrolling” → “continuous reading of negative online news.” 

d) Functional Equivalent: A culturally familiar term replaces the original. 

Example: “influencer” → sometimes translated as “opinion leader.” 

4. Translation Difficulties Identified 

The results reveal several recurring challenges: [10]  

1. Lack of established equivalents. 
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2. Cultural specificity of online phenomena. 

3. Rapid obsolescence of terms. 

4. Stylistic and pragmatic differences. 

5. Wordplay and blending effects difficult to reproduce. 

For example, “doomscrolling” combines emotional connotation and digital behavior, 

making concise translation difficult. [7: 19]  

5. General Findings 

The analysis shows: 

Compounding and blending are the most productive mechanisms. 

Digital communication accelerates lexical innovation. 

Translation strategies often prioritize clarity over structural imitation. 

Borrowing is increasingly common due to globalization. 

Successful translation depends on context and audience familiarity. 

 Discussion. The results of the study demonstrate that contemporary English 

neologisms emerge primarily as responses to rapid technological innovation, social 

transformation, and evolving communication practices. These findings confirm theoretical 

perspectives that view lexical innovation as a natural consequence of language adaptation 

to new communicative needs. At the same time, the study highlights that lexical novelty 

frequently generates translation challenges, especially when cultural or technological 

contexts differ across linguistic communities. 

Conversion processes observed in digital contexts demonstrate the grammatical 

flexibility of English, while semantic extension shows how existing words adapt to new 

meanings, as confirmed in research on semantic change. [9: 1497]  

Blended words, in contrast, present greater translation difficulty because their form 

itself contributes to their communicative impact. Terms such as “infotainment” or 

“netizen” rely on linguistic creativity, which cannot always be reproduced directly in 

another language. Translators therefore tend to replace blends with descriptive equivalents, 

which preserve meaning but often lose stylistic or humorous nuance. This observation 

supports translation theory claims that semantic transfer sometimes requires sacrificing 

formal wordplay to maintain communicative efficiency. 

The findings also show that conversion, particularly the transformation of nouns into 

verbs in digital contexts, plays a crucial role in modern English. Expressions such as “to 

Google” or “to message” reflect the flexibility of English grammar and demonstrate how 

technological practices influence everyday language. However, languages with stricter 

grammatical systems may not easily accommodate such structural shifts. Translators must 

therefore employ paraphrasing or grammatical restructuring, illustrating how linguistic 

differences influence translation strategies.  

Corpus-based approaches also provide valuable insight into lexical adoption patterns, 

suggesting useful directions for future translation-oriented linguistic research. [12: 373]  
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Another important finding concerns semantic extension, where existing words 

acquire new meanings without changes in form. Words like “cloud” or “viral” now carry 

technological or digital connotations unknown in their earlier usage. This type of 

neologism is particularly challenging for translators because literal equivalents may exist 

but fail to convey modern meanings. Translators must therefore interpret context carefully 

to avoid semantic misunderstanding. This issue illustrates how lexical innovation is not 

limited to new word forms but also involves shifts in conceptual meaning. 

The results also reveal that borrowing has become increasingly common as a 

translation strategy, particularly for technological terminology. Globalization and digital 

communication allow English neologisms to spread rapidly across linguistic communities, 

sometimes entering other languages without translation. Terms such as “selfie”, 

“podcast”, and “blog” have been adopted internationally with minimal adaptation. While 

borrowing ensures terminological consistency, it may also raise concerns regarding 

linguistic purity or accessibility for speakers unfamiliar with English terminology. 

Therefore, translation decisions often reflect broader sociolinguistic factors rather than 

purely linguistic considerations. 

From a theoretical perspective, the study confirms that neologism formation cannot 

be separated from cultural and technological contexts. Language change reflects social 

practices, media influence, and communicative needs. Consequently, translation theory 

must account not only for linguistic equivalence but also for sociocultural adaptation. 

Translators increasingly act as mediators between cultures, introducing new concepts 

while ensuring comprehension within target communities.  

 Conclusion. The present study has examined the theoretical foundations of English 

neologisms and their implications for translation practice within the framework of 

contemporary linguistic change. The analysis confirms that lexical innovation is a natural 

and continuous process driven primarily by technological advancement, social 

transformation, and evolving communication patterns. English, functioning as a global 

language, generates a substantial number of neologisms that rapidly enter international 

discourse, thereby influencing cross-linguistic communication and translation practices. 

The findings demonstrate that contemporary neologisms are most frequently formed 

through compounding, blending, derivation, conversion, and semantic extension. These 

mechanisms enable speakers to efficiently create lexical units for naming new concepts 

and experiences. However, the emergence of new lexical items also introduces challenges 

for translators, who must ensure accurate transmission of meaning while maintaining 

clarity and naturalness in the target language. 

The study further reveals that translation of neologisms typically involves strategies 

such as borrowing, calque formation, descriptive translation, and functional equivalence. 

The selection of a particular strategy depends on several factors, including cultural 

familiarity of the concept, communicative context, and linguistic compatibility between 
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source and target languages. Increasing globalization has also contributed to the 

widespread borrowing of English terms, especially in technological and digital domains, 

demonstrating how linguistic boundaries are becoming more permeable. 

In conclusion, neologisms represent both a challenge and an opportunity for 

translators and linguists. While lexical innovation complicates translation processes, it also 

enriches language and reflects dynamic social realities. A comprehensive understanding of 

neologism formation and translation strategies is therefore essential for effective 

intercultural communication in the rapidly evolving linguistic landscape of the twenty-first 

century.  
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