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Abstract: The use of case studies in teaching Business English has gained significant
recognition for its effectiveness in enhancing students' language skills, critical thinking, and real-
world problem-solving abilities. This paper explores the role of case studies in Business English
instruction, analyzing their advantages, challenges, and implementation strategies. By integrating
authentic business scenarios, case studies help learners develop practical language proficiency,
negotiation skills, and cultural awareness, which are essential for success in international business
environments. The paper concludes with recommendations for educators on how to effectively
incorporate case studies into their curriculum.
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Annomauyun: FVcnonvzoeanue Keucog 6 npenooagaHuu 0en08020 AH2IUICKO20 A3bIKd
NOMYYUNIO 3HAYUMENbHOEe NPUHAHUe 3a €20 hdheKkmusHocmy 6 VIyUueHUU A3bIKOBbIX HABLIKOG
CMYOeHmMOo8, KPUMU4ecKko2o0 MblulleHusi U CNocOOHOCmell peuleHus peaibHbix npobdnem. B smot
cmamve  paccmMampueaemcsi poiib  Kelcog8 6 00yYeHUuu 0el080MYy  AHSIUUCKOMY  A3bIKY,
AHATUBUPYIOMCA  UX — Npeumywecmed, npoonemvl U cmpamecuu 6Heopenus. Humeepupys
aymenmuyHvle OUHEC-CYeHapuu, Kelcbl NOMO2arom YY4awumcs pa3eueams HpaKmuiecKoe
gnadeHue A3bIKOM, HABLIKU Be0eHUs Nepe208opo8 U KYIbMYPHVIO 0C8e00MIIEeHHOCHb, KOMOpble
HeoOX00uMbl O/ ycnexa 8 MexcOyHapooOHOU 0elogoll cpede. B 3axknouenue cmamvu npusoosamcs
pexomenoayuu 0 npenooasamesieli 0 Mom, Kak 3QP@HeKmusHo BKI0UaAmMsb Kelcbl 8 C80I0 YUEOHYIO
npocpammy.

Knrouegvie cnoea: 0enosoii anenutickull A3vlK, Kelcvl, U3VUeHUe A3bIKA, peuieHue npooiem,
npuUMeHeHUe 8 pedalbHOM Mupe, KpUumuieckoe mvlulieHue, KOMMYHUKAMUBHbIEe HABbIKU.

Annotatsiya: Ishbilarmon ingliz tilini o‘rgatishda amaliy ishlardan foydalanish
talabalarning til ko ‘nikmalarini, tanqgidiy fikrlashni va real dunyoda muammolarni hal gilish
gobiliyatlarini oshirishdagi samaradorligi uchun sezilarli e 'tirofga sazovor bo ‘Idi. Ushbu maqola
biznes ingliz tilini o'gitishda amaliy tadqgigotlar rolini o'rganadi, ularning afzalliklari,
giyinchiliklari va amalga oshirish strategiyalarini tahlil giladi. Haqiqiy biznes stsenariylarini
birlashtirgan holda, amaliy tadgigotlar o'quvchilarga xalgaro biznes muhitida muvaffagiyatga
erishish uchun zarur bo'lgan amaliy til, muzokaralar ko'nikmalari va madaniy xabardorlikni
rivojlantirishga yordam beradi. Magola o'gituvchilar uchun amaliy tadgigotlarni o'z o'quv
dasturlariga ganday samarali kiritish bo'yicha tavsiyalar bilan yakunlanadi.

Kalit so’zlar: Biznes ingliz tili, amaliy tadgiqotlar, til o'rganish, muammolarni hal gilish, real
hayotda qo'llash, tangidiy fikrlash, mulogot gobiliyatlari.

INTRODUCTION

Business English is an essential component of modern global communication,
enabling professionals to interact effectively in international markets. Traditional
teaching methods often emphasize grammar and vocabulary without adequately
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preparing students for real-life business interactions. The case study method,
borrowed from business and management education, presents a promising approach
to bridging this gap. By engaging with real-world business scenarios, students can
improve their linguistic competence while developing analytical and decision-making
skills. This study explores the importance of case studies in Business English
instruction, examining their pedagogical benefits and challenges.

LITERATURE REVIEW

Case studies have been widely used in business and management education due
to their effectiveness in developing analytical and practical problem-solving skills
[1]. Research indicates that case-based learning improves student engagement and
facilitates deeper understanding [2]. According to Kolb's experiential learning theory,
students learn best through experience, reflection, and active participation [3].
Similarly, communicative language teaching (CLT) principles advocate for real-
world context-based learning to enhance language acquisition [4]. Studies have
shown that business English learners benefit from case studies as they provide
authentic business contexts that require the application of specialized vocabulary,
negotiation skills, and professional communication strategies [5].

Furthermore, case studies promote collaboration and interaction among students,
fostering both linguistic and interpersonal skills [6]. They also expose learners to
cultural nuances in business communication, which is critical for global business
success [7]. However, some researchers argue that the complexity of business cases
may pose challenges for language learners, requiring careful scaffolding and
instructional support [8].

DISCUSSION

1. Enhancing Language Proficiency Case studies expose students to
authentic business language, including industry-specific terminology, idiomatic
expressions, and formal communication structures. This exposure enhances students’
reading, writing, listening, and speaking skills in a professional context [9].

2. Developing Critical Thinking and Problem-Solving Skills The analysis
of business cases requires students to assess complex situations, identify problems,
and propose viable solutions. This process nurtures critical thinking and analytical
abilities, essential for business professionals [10].

3. Improving Negotiation and Persuasion Skills Many case studies
involve business negotiations, requiring students to practice persuasive language,
argumentation, and strategic communication. These skills are crucial for successful
business interactions [11].
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4, Facilitating Cultural Awareness and Business Etiquette Case studies
often highlight cultural differences in business practices, helping students understand
international business etiquette and cross-cultural communication challenges [12].

5. Enhancing Student Engagement and Motivation Unlike traditional
lectures, case studies encourage active participation, group discussions, and role-
playing exercises, making learning more engaging and student-centered [13].

6. Challenges in Using Case Studies Despite their advantages, case studies
may be difficult for some learners due to complex language, unfamiliar business
concepts, and extensive reading requirements. Teachers must provide linguistic
support, simplify cases when necessary, and guide discussions to ensure
comprehension [14].

RESULTS

Empirical studies support the effectiveness of case-based learning in Business
English education. A study conducted with university students in China showed that
those who learned through case studies demonstrated better business communication
skills and confidence in English interactions compared to those using traditional
methods [15]. Another study in European business schools reported improved
problem-solving and decision-making abilities among students engaged in case-based
learning [16].

Survey results from Business English instructors indicate that 80% found case
studies to be an effective teaching tool, though they acknowledged the need for
supplementary materials to support language comprehension [17]. Additionally,
learners reported increased motivation and perceived relevance of their studies when
engaged with real-world business cases [18].

Further analysis of case-based learning revealed that students improved their
ability to formulate structured business reports, deliver persuasive presentations, and
engage in professional discussions with confidence. Observations from classroom
settings indicate that students exposed to case studies demonstrated better
adaptability when faced with unexpected business scenarios, reinforcing the
argument that practical exposure enhances real-world preparedness. Moreover,
businesses that hired graduates trained with case studies reported higher satisfaction
with their communication skills and problem-solving abilities.

A longitudinal study tracking students who engaged in case-based Business
English learning over a year found a 30% improvement in fluency, as measured by
structured assessments and instructor evaluations. Additionally, qualitative feedback
from students highlighted that case-based exercises helped them understand cultural
nuances in international business dealings, making them more competent in cross-
border communications.
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CONCLUSION

Case studies serve as a powerful pedagogical tool in Business English
instruction, promoting language proficiency, critical thinking, and cultural awareness.
By engaging with authentic business scenarios, students develop the communication
and problem-solving skills necessary for professional success. However, to maximize
the effectiveness of case-based learning, educators must carefully select appropriate
case studies, provide necessary language support, and facilitate interactive
discussions. Future research should explore technology-enhanced case studies and
their impact on online Business English learning.
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